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Brand it Like Beckham is a book that shows David Beckham in a new light: as a man who has harnessed his skills and his fame to market himself in the same professional and disciplined way that a successful company markets its brands. By looking at the key choices Beckham made on and off the pitch, brand expert Andy Milligan helps us understand how he has achieved his phenomenal commercial success.

Thoroughly updated and revised, and published to coincide with the 2010 World Cup final in South Africa, Brand it Like Beckham is a timely analysis that not only offers an insight in to the phenomena of Beckham as a business and sportsman, but also provides a  context to the development of  21st century football and the the player as sporting icon and commodity.

 “Brand it Like Beckham is an analysis of what makes Beckham so saleable to both men and women, from the United States to Japan” – The Times 
About the author… Andy Milligan is a leading brands and marketing consultant. He was previously a director at Interbrand and is the author of several business books.
More info… For interviews, articles, serialisation, review copies and more information please contact Kate Gordon on +44 (0)117 909 9490 or +44 (0)7980 921961 or kate@karenmccarthy.co.uk.    

There is no one quite like David Beckham: brilliant footballer, dedicated athlete, fashion model, global icon and all-round celebrity who, with his wife Victoria, has survived everything the media maelstrom has ever thrown at him. 


This fascinating chronicle of how BRAND BECKHAM offers a comprehensive analysis of how BRAND BECKHAM was built.














