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As a result of global demographic changes, today’s organisations, irrespective of sector, increasingly consist of “Generation Y”: those born between 1980 and 2000, in other words, those under 30. Whatever your view of this age group, and whether you belong to it or not, making best use of Generation Y is critical to the future success of all organisations in the coming years.  In the UK, 20% of the workforce are Gen Y, and in professional service firms, this can be up to to 50%. And when you realise that Generation Y has radically different values, attitudes and motivation from many of their older colleagues, it’s clear that understanding their outlook is essential – not only for running effective teams, but also for keeping and nurturing the talent that’s needed for the future – and for ensuring that you can respond to the needs of the Generation Y consumer.

Generation Y for Rookies is based on solid research, and packed with practical tips: a tool-kit for everyone who is interested in understanding Generation Y.  Aimed at managers, colleagues, teachers and parents, Generation Y for Rookies explores:

· Who Generation Y are, and why they are so different from the other generations in the workplace

· How to attract, manage, engage, develop and keep them

· How to make the most of their knowledge and talents

· How to stand out from the competition and become a Generation Y magnet.

Written by one of the world’s experts on the subject, Generation Y for Rookies explains clearly and simply what makes Generation Y tick, and how to harness their intelligence and energy to a common purpose.
About the author… Sally Bibb is a director of Talentsmoothie, a consultancy that specialises in Generation Y. She was previously head of business development at The Economist Group. She is the author of three other business books including the award-winning A Question of Trust.
More info… For interviews, articles, serialisation, review copies and more information please contact Kate Gordon on +44 (0)117 909 9490 or +44 (0)7980 921961 or kate@karenmccarthy.co.uk.    

In many large companies Gen Y makes up 50 per cent of the workforce. But who and what is Gen Y and how do we harness their potential?














