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NEW from the publishers of Dan Pink’s A Whole New Mind, a book that promises to be one of the most original and seminal works on business, imagination and the self…
The Seven Keys to Imagination

Creating the future by imagining the unthinkable and delivering it

Piero Morosini

Published by Marshall Cavendish ● 17 June 2010 ● £12.99 PB ● ISBN 978-98142768-9-4

Why is it that the international fashion giant Zara has emerged unscathed from the recent economic recession? What can method actors like Robert de Niro and Benicio del Toro teach our business leaders? How did Renault-Nissan turn round public opinion and disprove sceptics like Bob Lutz who famously said of their unlikely alliance ‘two mules don’t make a racehorse’? And what does a community of recovering drug addicts in the remote Italian hillsides have to do with any of it? 

In The Seven Keys to Imagination, Piero Morosini – an Italian and Peruvian national who lives in Lima and divides his time between social work in the rural Andes and international lecturing as a business thinker and professor – provides a captivating and erudite history of the imagination and its application to leadership and personal growth through the paradigms of art, science and literature, alongside business and personal development. 

Via case studies and one-to-one interviews with key players, he analyses companies such as Diesel, Novartis and Zara alongside the seemingly unconnected success of the San Patrignano community in Italy – which, with a resident population of 2000, is the largest and most successful drug rehabilitation programme in the world. 

In so doing, he reveals the qualities of what he terms as ‘Wiraqoha Leadership’, which alludes to the legendary ancient Andean ‘magus’ Hamawhta Wiraqoha, whose philosophy and practice is thought to have helped create Macchu Picchu. 

Add to this an investigation of mission statement via Werner Herzog’s Fitzcarraldo, a reinterpretation of the tenets of modern marriage through the ancient practice of ‘tinkunancy’ and a wealth of allegorical parables detailing insightful events in the lives of everyone from Cosimo de Medici to Stelios Haji-Ioannou, and you start to go some way towards describing the breadth and depth of this remarkable treatise.

About the author… Piero Morosini lives in Lima, Peru. He founded the PAYA Sarl leadership institute and is a consultant to CEOs and strategists across the world. He divides his time between global speaking and lectures and social work to support the Andean communities’ ancestral art and culture. He was previously professor of strategy and leadership at IMD (Switzerland).

More info… For interviews, articles, serialisation, review copies and more information please contact Kate Gordon on +44 (0)117 909 9490 or +44 (0)7980 921961 or kate@karenmccarthy.co.uk.    

‘It was while trekking across the Urubama, the sacred valley of the Incas, that it suddenly hit me: I realised that the secret to truly successful modern leadership was actually based on the lores of the ancients dating back to 15,000 BC and the mythical Andean sage and teacher Hamawtha Wiraqocha…’			


Piero Morosini














