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Author and HR consultant David Thompson got the idea for The Magic BlackBerry on a train.  Having realised he had fired off a hasty email he immediately thought better of, the train hit a black spot at an opportune moment and the email didn’t go through. David started thinking about how useful it would be if a BlackBerry had magic powers and thus, The Magic BlackBerry was born.


This entertaining tale centres around Jack Logan, who, overtaken with the desire to respond on command to every email that bleeps and vibrates into his inbox, is soon sabotaging his career with emotionally charged emails that do nothing to enhance his reputation and relationships at work.

Like a modern day Aladdin rubbing his lamp, it’s not long before one of these career-limiting emails awakens The Magic BlackBerry. With its unique insights and playful personality, The Magic BlackBerry guides Jack through a number of situations in his working life – teaching him the importance of relationships, communication and perspective.

For those of us who can’t stop checking our inboxes, The Magic BlackBerry provides real lessons – as it becomes increasingly harder to switch off our machines and just say ‘no’ – and explores the impact of technology on both our working and personal lives.

“A refreshingly creative and practical look at the cult of the BlackBerry. Repent before it’s too late! Pack this gem in your bag the next time you’re travelling. A great little read”.
Daniel H. Pink, author of A Whole New Mind and Drive

"The Magic BlackBerry is a simple and engaging story which highlights how you can ensure your email, SMS, or IM missives supercharge, rather than kill your career. This book will do for electronic communication what Who Moved My Cheese did for change”
Ian Gotts, author, speaker, technology entrepreneur

About the author… David Thompson is a HR consultant and former director of HR development at ABN AMRO investment bank. He has also appeared on the TV series, Big Brother, as a commentator. His first book was Career Helium (Marshall Cavendish, 2007). 

More info… For interviews, articles, serialisation, review copies and more information please contact Kate Gordon on +44 (0)117 909 9490 or +44 (0)7980 921961 or kate@karenmccarthy.co.uk.    

The Magic BlackBerry is a cautionary tale for those of us ambitious to get ahead, from a highly sought-after commentator and speaker, HR expert David Thompson.














